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Executive Summary 

A decade ago, all that retailers were concerned about was ‘location, location, location’. The emphasis was on opening 
stores at central locations that drew maximum walk-ins. With strategic planning, an optimum ambience was created and a 
pro-active sales team was put in place to drive in sales. 

available in similar stores.

laptops and computers. Consumers expect seamless, omni-channel experience cutting across online, brick and mortar, 
social media, mobile and other touch points. 

at the store or the web.
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product dispatches at the right time to right place, seasonal variations in demand and sudden changes in requirements. 

to track and deliver. 

As consumer expectations rose, multiple retail channels sprung up to meet the emerging need. Retail shopping had 
undergone a complete makeover.

Ever increasing competitive pressure on margins needed continuous relook at the costing and pricing.
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Omni-channel Retail

In order to enhance customer experience and get across channels, the right product at the right time to the right place and 

omni-channel retailing. 

social media). 

Right Product 

released to the sales channels.

re-launching products.

Right Time
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are delivered at the right time to the right place.

Right Place 

and ensure that the right product is delivered at the right place including customer orders which are to be delivered at right 

Analytics

Understanding customer requirements and purchasing 

retailers also look at allied processes like in-store operations 
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Conclusion

retail chain as required and also in taking corrective measures in sourcing, as appropriate.

technologies, one can ensure that across sales channels, right product is delivered to the right customer at the right time 
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We are present in: Bandung, Bangkok, Bengaluru, Delhi, Dubai, Ho Chi Minh City, Hong Kong, Jakarta, Kuala Lumpur, 

Manila, Mumbai, Shanghai, Singapore

Founded in 1988, ETP is Asia’s leading Omni-channel Retail Solutions company headquartered in Singapore, serving 

channel solutions include omni-channel POS, Mobility, CRM, Marketing and Promotion Campaigns, Supply Chain 

deliver innovative products and implement them successfully with domain expertise delivered by hundreds of 
consultants embodying ETP’s best practices. ETP helps its customers get it right in omni-channel retail.

For more information, email: info@etpgroup.com

Every year, 70,000 retail associates use ETP to serve 200,000,000 consumers, 
selling USD 18,000,000,000 of merchandise. More than 500 brands in over
24 countries,  cross 10 time-zones,  at 35,000+ stores, run on ETP.
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